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Digital Strategy
Tourism Noosa has a coordinated and targeted 

approach to digital media. Central to this strategy is 

our award winning website, www.visitnoosa.com.au.

Launched in February 2008, visitnoosa.com.au 

has already received international accolades, 

picking up the 2008 Travel Mole Web Asia Awards 

for ‘Best Tourist Board Site’ as well as an award for 

‘Outstanding Website’ at the 2008 Web Marketing 

Association’s WebAwards (Travel category).

Combining cutting edge technology including fl ash 

video, an image gallery and an online booking system, 

the site also features a wealth of information designed 

to assist visitors in planning their holiday to Noosa. 

There are a range of opportunities for members to 

advertise on the site so please refer to our Contact us 

for more details.

In addition to our website, Tourism Noosa actively 

participates in a range of social media including the 

world’s fastest growing social platform, Twitter, as 

well as Facebook, YouTube, Flickr and our very own 

Noosa Blog. These social media components of the 

strategy are integrated with each other and feed into 

our website, increasing the amount of Noosa content 

on the web and engaging with consumers in language 

that they understand.

Search Engine Optimisation (SEO)  is central to 

all digital activity and we engage the services of a 

specialist SEO agency to ensure that our website and 

related components achieve excellent organic search 

rankings and outperform industry standards in most 

key areas including average time on site, page views 

per visitor and bounce rate.

Key statistics include:

• Average ‘unique’ visitors per month – 18,000

• Average time on site per visitor – 5.23 minutes

• Average page views per visitor – 6.91

• Average bounce rate per month – 27.30% (under 

40% is excellent)

Our website achieves number 1 position in Google 

for a range of search terms relating to Noosa and 

with around 75% of traffi c to the site coming through 

search engines, the site is well positioned to capture 

a vast number of visitors looking for information on 

the destination.



WHERE WILL MY ADS BE DISPLAYED?

1. Digital screens

This feature comprises of 2 screen spaces. 

The fi rst is a ‘video wall’, situated above the main 

information counter, comprising of 4 x 46 inch full 

colour LCD screens. The four screens effectively join 

to make one large screen with content displayed 

across all four  as if it was one huge LCD screen.

The second space includes 2 x 22 inch full colour 

LCD screens that are mounted within the brochure 

display wall, facing out to Hastings Street. Each of 

these screen spaces run during normal business 

hours from 9am-5pm, 7 days a week (except 

Christmas Day when the VIC is closed).

2. Digital projection

This feature adds value to the visitor experience 

outside the normal VIC operating hours and 

comprises of a high quality digital projection onto a 

screen behind the street fronted glass door which 

runs from 5-9pm, 7 days a week.

Advertising opportunities across each of these two 

options include a choice of formats - either still image 

presentation or moving footage format.

For more information on this advertising opportunity, 

please contact Industry Liaison Manager, Brad Harrison 

on 5430 5002 or brad@tourismnoosa.com.au.

Hastings St Information Centre – Digital Advertising 
The new information centre is a striking addition to 

famous Hastings Street and continues to deliver high 

quality information and booking services, as well as 

providing a contemporary space for locals and visitors 

alike to sit and relax in the shade, meet up with friends 

or even take in a changing exhibition in the dedicated 

display space

Members are invited to take advantage of this 

prominent addition to Noosa by promoting their 

business in a high profi le, high traffi c area for a very 

reasonable investment.

Each year, Noosa’s Hastings Street VIC assists 

more than 240,000 visitors to the area and, in the 

spacious new centre, the opportunity to reach and 

infl uence these visitors is signifi cantly enhanced. 

The centre features large screen spaces running 

high quality destination footage as well as member 

advertisements, providing visitors and passers-by 

with inspiration to take a tour, visit an attraction, 

indulge in a spot of shopping, try a new restaurant 

or learn about special holiday offers, just to name a 

few options.

Screens are mounted within the brochure display wall + 
video wall consisting of 4 x 46 inch screens. 

At night, digital projection behind the glass doors feature 
advertisements

9tourism noosa membership program 2009–2010



Brochures
Tourism Noosa produces Noosa the Guide and 

Noosa the Map which provide quality, cost-effective 

ways for industry to reach key markets at each stage 

of the holiday decision-making process. 

Noosa the Guide is the key tool for visitors planning 

and enjoying a holiday in Noosa and is used to search 

for and book accomodation, research the range of 

activities, tours and restaurants and to assist visitors 

in touring and moving around the region. 

Distribution: 75,000 copies - locally, interstate 
and New Zealand.

Noosa the Map is the ultimate guide to assist 

visitors to get around town and is an extremely 

popular advertising option. 

Distribution: 200,000 copies - locally and across 
the Sunshine Coast.
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Membership
Membersip of Tourism Noosa provides all businesses with the opportunity to network and interact with other 

members as well as the ability to market to consumers.

In addition to membership, there are a range of options presented on the following page which represent annual 

fees and may be added to your membership.

Our membership period is based on a fi nancial year, members joining between 1 July – 31 December 2009 pay the 

12 month fee whilst those joing between 1 January – 30 June 2010 pay the 6 month fee where listed.

Please contact Industry Liaison Manager, Brad Harrison on 5430 5002 if joining close to the fee cutover 

periods or if you are unsure of what to pay.

ACTIVITY FEE
(all costs incl GST)

12 MONTHS
joining between 1 July-31 Dec 2009

6 MONTHS
joining between 1 Jan-30 Jun 2010

Membership $110 $55

Joining Fee* $55 $55

Membership entitles you to the following benefi ts:

• Opportunity to be involved in Tourism Noosa’s marketing program including brochures, 

cooperative advertisements, television, website and digital marketing

• Receipt of the monthly members e-newsletter, Tourism Talk

• Invitations to attend monthly networking nights

• Opportunity to host a networking night

• Voting rights at the Tourism Noosa AGM

• Participation in the Visitor Information Centre booking service

• Access to the Tourism Noosa membership database (conditions apply)

• Access to select research documents

• Features in the weekly newsletter, This Week in Noosa (on a space available basis)

• Participation in the Visiting Journalist Program (conditions apply)

• Opportunity to present your product/businesses to the volunteers and staff at one of the monthly 

Visitor Information Centre ‘Buzz Nights’ (on a space available basis)

*one-off joining fee
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Membership Options
In addition to the membership benefi ts mentioned on the previous page, members can select from the 

following options allowing you to utilise only those benefi ts that you consider to be of value to your business.

BROCHURE DISPLAY

MEMBERSHIP 
OPTIONS

Activity Fee
(all costs incl GST)

DESCRIPTION OF OPTIONS12 months
Joining between 

1 July-31 Dec 2009

6 months
Joining between 

1 Jan-30 Jun 2010

Visitor Information Centre Brochure Display

DL or up to maximum 
100mm wide 
x 260mm high

$110 $55 Cost is per brochure display – your brochures 
will be displayed within our 2 Visitor Information 
Centres: Hastings Street and Noosa Marina - 
up to a maximum of 4 brochure displays may 
be purchasedA4 

210mm wide 
x 297mm high

$220 $110

Tourism Noosa’s Visitor Information Centres have limited spaces to display brochures therefore it is recommended 

that you contact Industry Liaison Manager, Brad Harrison on 07 5430 5002 to determine if space is available.

Brochures should ideally be supplied in the following standard sizes:

• DL (portrait) – 99mm wide x 210mm high

• A4 (portrait) – 210mm wide x 297mm high 

(note that A4 brochures incur double the fee of a DL brochure)

Outside of these standard sizes, brochures may be supplied to the following maximum dimensions: 

• 100mm wide x 260mm high

In addition, the weight of paper stock used in brochures should be no less than 148gsm to prevent the brochure 

from folding forwards when displayed in the racks.

Brochures that do not meet the guidelines above will regretfully be unable to displayed – please contact us if you 

are unsure if your brochure may be displayed.
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WEBSITE LISTINGS

MEMBERSHIP 
OPTIONS

Activity Fee
(all costs incl GST)

DESCRIPTION OF OPTIONS
12 months

Joining between 
1 July-31 Dec 2009

6 months
Joining between 

1 Jan-30 Jun 2010

Website Listing  - select from one of the 3 listing options below. Businesses may only be listed in a maximum 
of 2 categories. Businesses with multiple products will require separate listings for each product.

Bronze listing $110 $55 •  business name, address, phone, fax, email, website 
(not linked to your own site)

• 1 x photo
• 1 x logo
•  20 word description of the business, 

product or service
• may be listed in 1 category
•  listing is placed at the bottom of search rankings

Silver listing $275 $136 •  business name, address, phone, fax, email, website 
(linked to your own site)

• up to 3 x photos
• 1 x logo
•  100 word description of the business, 

product or service
• may be listed in 2 categories
• business location displayed on google map
•  listing is placed behind Standard Plus listings 

in search rankings

Gold listing $385 $192 •  business name, address, phone, fax, email, website 
(linked to your own site)

• up to 6 x photos
• 1 x logo
•  300 word description of the business, 

product or service
• may be listed in up to 3 categories
• business location displayed on google map
•  listing is placed at top of search rankings 
• ability to display video footage or virtual tour

Listings on www.visitnoosa.com.au are ranked in the following order:

• Gold listings appear at the top

• Silver listings appear next

• Bronze listings appear at the bottom

In addition, within each of these three categories, listings are ordered based on a different letter of the alphabet 

each day. For example, if the today’s letter is ‘G’ and my business game is ‘Game Fishing Noosa’, I will appear at 

the top of the rankings within the listing category which I have paid for. Tomorrow’s letter will be H followed by I, J, K 

and so on.

Tourism Noosa members have complete control over the content of their listing with the ability to create and update 

listings at any time. Once joined, members will be supplied with a login to access the ‘Current Members’ area of our 

industry site, www.industry.tourismnoosa.com.au. 

Within this area, you can create and manage your listing in addition to accessing a range of other services and 

information including research, marketing opportunities, latest news, contact details for the Tourism Noosa team 

and more.
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Member’s Code of Conduct 
TOURISM NOOSA’S CODE OF CONDUCT OUTLINES PROFESSIONAL GUIDELINES SO THAT THE CONDUCT OF 
TOURISM NOOSA MEMBERS WILL ENHANCE NOOSA’S TOURISM INDUSTRY AND CONTRIBUTE POSITIVELY TO 
NOOSA’S COMMUNITY, ENVIRONMENT AND QUALITY OF LIFE.

Tourism Noosa Members are expected:

1. To act professionally and with high levels of duty of care, safety and concern towards other Tourism Noosa 

members, customers and the Noosa community.

2. To deliver with integrity, all advertised products and services, meeting all legal responsibilities. 

3. To comply with the laws of Australia and to ensure all contracts and terms of business are clear, concise and 

honoured in full, and ensure all dealings are ethical and fair.  

4. To speak and act respectfully and not denigrate or slander anyone or discriminate on the basis of race, gender, 

religious belief, sexual orientation or political persuasion. 

5. To ensure claims in advertising and marketing a product or service are true, and never misleading or 

exaggerated and are not negative about another member’s product or service. 

6. To consider the interests of local communities and ensure that the impacts of their businesses on Noosa’s 

community life and environment are positive and benefi cial.

7. To manage their businesses effectively and effi ciently, enhancing the reputation of tourism in Noosa and 

to respond and resolve customer complaints in a timely and courteous manner and to change businesses 

processes and policies when necessary. 

8. To operate a humane, safe, healthy and satisfying working environment for staff, customers and the public.

9. To manage their staff/employees fairly and equitably.

10. To operate their businesses guided by environmental best practice guidelines, conserving water, energy and the 

natural environment. Business operations must balance the rights of future generations with current economic 

needs, preserving and improving Noosa’s quality of life.

11. To be ambassadors for tourism in Noosa and help promote community understanding of the importance of 

tourism as a vibrant contributor to Noosa’s economy and quality of life.

12. To always act with the highest ethical integrity and not misuse authority or offi ce for personal gain when serving 

on the Tourism Noosa Board or associated committees. 

Please note that by signing the membership application form, you agree to abide 

by all conditions set out within the Member’s Code of Conduct.
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Membership Application 2009/2010 
Subscriptions are based on a fi nancial year and are renewable each year on July 1st.  

MEMBERSHIP 
OPTIONS

$ COST
(all costs incl GST)

QUANTITY TOTAL COST12 months
Joining between 

1 July-31 Dec 2009

6 months
Joining between 

1 Jan-30 Jun 2010

Membership 110 55 n/a

Joining Fee 55  n/a 55 

Brochure Display 
DL or up to max 100mm wide 
x 260mm high

110 55

Brochure Display 
A4 210mm wide x 297mm high 220 110

Bronze Website Listing 110 55

Silver Website Listing 275 136

Gold Website Listing 385 192

Membership fees payable inc GST $

Business Name: 

Contact:  Position Held: 

Alternate Contact:  Position Held: 

Street Address: 

Postal Address: 

Telephone:  Fax:  Mobile: 

Email:  ABN: 

Website : 

Description of Business(up to 100 words) : 

ABN 45 097 924 199
Tel: +61 7 5430 5000 • Fax: +61 7 5430 5011 • brad@tourismnoosa.com.au
Noosa Marina, 2 Parkyn Court Tewantin Q 4565 • PO Box 581 Noosa Heads Q 4567
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ABN 45 097 924 199
Tel: +61 7 5430 5000 • Fax: +61 7 5430 5011 • brad@tourismnoosa.com.au
Noosa Marina, 2 Parkyn Court Tewantin Q 4565 • PO Box 581 Noosa Heads Q 4567

Payment Options
Please fi ll out your preferred method of payment:

CHEQUE

Cheque enclosed for $   made payable to ‘Tourism Noosa Ltd’

CREDIT CARD (VISA/MASTERCARD ONLY)

Credit Card number

CCV number 
(The last 3 digits in the signature strip is the CCV)

Expiry Date

Name on Card

Amount to be charged $

Signature 

DIRECT DEPOSIT

I,   confi rm that an amount of $  

has been directly deposited into the bank account of Tourism Noosa as listed below.

The reference for this payment which will appear on 

the Tourism Noosa Statement 

Account Name

Bank

BSB

Account Number  

Tourism Noosa Ltd

Bendigo Bank

633 000

124 092 073

THIRD PARTY INSURANCE
Do you have Third Party and Public Liability 

Insurance?     Yes        No     Not applicable

Please forward a copy of your Certifi cate of Currency for our records

PRIVACY INFORMATION

   I do want to receive communications from Tourism Noosa such as the members newsletters

 
   I agree to my details being passed on to other members for the purpose of cross promoting member 

products and services

AGREEMENT

We/I hereby apply for membership/renewal of membership of Tourism Noosa Ltd. and in doing so we/I agree to 

abide by the rules, constitution and code of conduct of the Company and acknowledge that membership is not 

transferable nor are fees refundable.

Signature:       Date: 
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Booking Service Agreement - Accommodation
It is a condition of this Booking Service Agreement that the Proprietor(s) shall submit to the Information Centre 

Manager, certifi ed copies of their current and relevant insurance policies, Noosa Shire Council Approval Permit for 

their Accommodation business, their business ABN as supplied by the ATO and any relevant operator’s license or 

certifi cate. 

Until ALL documents have been sighted and signed off by the Information Centre Manager, no bookings or 

recommendations for the said business will be undertaken by the Noosa Information Centre. Membership 

Cancellation Policy applies in accordance with the Tourism Noosa Ltd constitution.

I/We hereby agree to accept bookings from Tourism Noosa’s Visitor Information Centres taken on our behalf 

as a service to clients.

• In consideration I/we agree to pay Tourism Noosa the sum of 11% (Eleven percent including GST) on the value 

of all accommodation bookings made by the Visitor Information Centres.

• I/We understand that Tourism Noosa will not confi rm any booking without prior contact with me (us).

• It is also agreed that Tourism Noosa will forward a statement of bookings together with a remittance via direct 

deposit, or an invoice of payment due, summarised by statement/invoice at the end of each month.

• I/We agree to keep Tourism Noosa informed at all times of changes in tariffs, conditions and facilities or any 

other factor, which may affect bookings.

• I/We understand that Tourism Noosa Visitor Information Centres arrange, confi rm and book 

accommodation as a service to our visitors.

• I/We agree to abide by the terms and conditions of the Tourism Noosa Booking Service Agreement.

• Payment terms are strictly 14 days. 
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Booking Service Agreement - Accommodation 

I/We  

 (Proprietors)

of   

 (Business Name)

  

 (Address) 

Phone   Fax   Mob  

Email  

Website (if applicable) 

ABN 

agree to abide by all terms and conditions listed within the Booking Service Agreement 

and provide banking details and supporting documentation as listed below.

Signed    

Date   / / 

BANKING DETAILS

Bank    BSB No   

Account No   

Account Name   

Please ensure the following forms are submitted to Tourism Noosa 

(Photocopies are required)

   RELEVANT INSURANCE POLICIES

   OPERATOR’S LICENCES, PERMITS or CERTIFICATES
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Booking Service Agreement – Tour or Service
It is a condition of this Booking Service Agreement that the Proprietor(s) shall submit to the Information Centre 

Manager, certifi ed copies of their current and relevant insurance policies, Noosa Shire Council Approval Permit for 

their Tour or Service business, their business ABN as supplied by the ATO and any relevant operator’s license or 

certifi cate. 

Until ALL documents have been sighted and signed off by the Information Centre Manager, no bookings or 

recommendations for the said business will be undertaken by the Noosa Information Centre. Membership 

Cancellation Policy applies in accordance with the Tourism Noosa Ltd constitution.

I/We hereby agree to accept bookings from Tourism Noosa’s Visitor Information Centres taken on our behalf 

as a service to clients.

• In consideration I/we agree to pay Tourism Noosa the sum of 15% (Fifteen percent including GST) on the value 

of all tour/service bookings made by the Visitor Information Centres.

• I/We understand that Tourism Noosa will not confi rm any booking without prior contact with me (us).

• It is also agreed that Tourism Noosa will forward a statement of bookings together with a remittance via direct 

deposit, or an invoice of payment due, summarised by statement/invoice at the end of each month.

• I/We agree to keep Tourism Noosa informed at all times of changes in tariffs, conditions and facilities or any 

other factor, which may affect bookings.

• I/We understand that Tourism Noosa Visitor Information Centres arrange, confi rm and book tours/services 

as a service to our visitors.

• I/We agree to abide by the terms and conditions of the Tourism Noosa Booking Service Agreement.

• Payment terms are strictly 14 days. 
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Booking Service Agreement – Tour or Service

I/We  

 (Proprietors)

of   

 (Business Name)

  

 (Address) 

Phone   Fax  Mob  

Email:  

Website (if applicable) 

ABN 

agree to abide by all terms and conditions listed within the Booking Service Agreement 

and provide banking details and supporting documentation as listed below.

Signed    

Date   / / 

BANKING DETAILS

Bank    BSB No   

Account No   

Account Name   

Please ensure the following forms are submitted to Tourism Noosa 

(Photocopies are required)

   RELEVANT INSURANCE POLICIES

   OPERATOR’S LICENCES, PERMITS or CERTIFICATES




